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SWA launches new Corporate | dentity

A new, modern identity for the organisation which represents one of Scotland’s
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oldest and most important assets has been unveiled by The Scotch Whisky
Association (SWA).

The new identity - a copper pot still, surrounded by an open blue circle - will be
used in SWA communications with its wide range of audiences around the world.
The Association represents some 98% of the Scotch Whisky industry and works
to protect, promote and grow Scotch Whisky at home and abroad.

Unveiling the new identity, Gavin Hewitt, SWA Chief Executive, said:

“We represent an industry which cherishes over 500 years of tradition and
heritage but, at the same time, Scotch Whisky distillers are prime examples of
modern businesses succeeding in global markets. Our new corporate identity
aims to reflect this background and will help us to communicate the SWA’s work

to a diverse range of audiences worldwide.”

- END -

Note to Editors:

A j.peg file of the new SWA corporate identity (and supporting logo) is available on
request from the Association.

Issued by David Williamson, 0131 222 9230 or 07730 496 151 (Mobile).

Further information from:
Government & Consumer Affairs
t: 01312229235

The Scotch Whisky Association, 20 Atholl Crescent, Edinburgh EH3 8HF t: 0131 2229200 w: scotch-whisky.org.uk f: 01312229237

London office: 14 Cork Street, London W1S 3NS  t: 0207629 4384 f: 020 7493 1398 e: g&c@swa.org.uk



