
Scotch Whisky is whisky wholly produced and matured in Scotland. With the exception of Single Malt
Scotch Whisky, it may be bottled overseas by verified companies but the only permitted additions are
water and, if necessary, plain caramel colouring to adjust the final colour of the spirit. The use of any
other additive, such as sugar, flavouring or other alcohol is illegal and means that the product cannot be
sold as Scotch Whisky.

There are many ways by which
a spirit can be marketed to
suggest it is Scotch Whisky
when it is not. The most
obvious is misuse of the
description “Scotch Whisky”
itself.

All genuine Scotch Whisky
brands must be notified to the
UK Government department,
HM Revenue & Customs, which
maintains a register of verified
Scotch Whisky brands. The
register can be accessed by
anyone here:

https://customs.hmrc.gov.uk/
sdvlookup/index

We would like to hear from you
if you find a brand (in a shop or
online) which does not appear
on the list or if you have any
other reason to suspect it is
not genuine.

www.scotch-whisky.org.uk

#SupportScotch
@ScotchWhiskySWA

@ScotchWhiskySWA

WHAT IS SCOTCH WHISKY?

LOCAL SPIRITS BEING 'PASSED OFF'
AS SCOTCH WHISKY

In many cases, rather than misuse of the specific
description “Scotch Whisky”, local producers use
indirect indications of Scottish or UK origin to
suggest to consumers that their products are
Scotch Whisky.

These may be brand names associated with
Scotland or the UK (e.g. GLEN, HIGHLAND,
MACDONALD, LOCH NESS or LONDON
TOWER), tartan, figures in Scottish dress, or
company names likely to be associated with
Scotland or the UK.

NAMES AND DEVICES ASSOCIATED
WITH SCOTLAND OR THE UK
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HELP PROTECT

Scotch Whisky is enjoyed by millions of consumers around the world, who
choose it because of its quality, heritage and authenticity. Unfortunately,
the famous reputation of Scotch Whisky has encouraged others to try to
take unfair advantage of it.

It is crucial to the future of the industry that the reputation of Scotch Whisky
is protected against all forms of passing off and unfair competition. The
SWA has a legal team whose job it is to protect Scotch Whisky around the
world. They rely on information from its members, stakeholders and the
public to alert them to suspicious products so that prompt legal action can
be taken - and you can help!

Examples of the kind of problems which the SWA would like to hear about,
and about which action can usually be taken, are set out below.

Get in touch if you spot any of these examples and help us take action to
protect Scotch Whisky.

https://customs.hmrc.gov.uk/sdvlookup/index


Sometimes whiskies are sold with false age claims
or feature numerals on their labels which are
likely to be taken by consumers as age claims.

Age is determined by the number of years the
spirit has matured in the cask.

Any age statement/claim should refer only to the
youngest spirit in the product.

MISLEADING AGE CLAIMS

Some companies have deceived consumers by
selling a brand of Scotch Whisky and at the same
time (or later) using the same brand name and a
virtually identical label for whisky of a different
origin. Consumers who have bought the Scotch
Whisky may well buy the new product in the belief
it is also Scotch Whisky unless the labelling is of a
sufficiently different design and the origin of the
new product is clearly indicated.

USE OF THE SAME BRAND NAME OR LABEL
FOR BOTH SCOTCH WHISKY AND A DIFFERENT
ORIGIN OF WHISKY OR TYPE OF SPIRIT

International law forbids the use of descriptions
such as “Scotch type”, “Scotch like”, “Scotch
style”, “Scotch flavour”, “Scotch taste” or similar
on other spirits.

USE OF THE DESCRIPTION 'SCOTCH TYPE',
'LIKE', 'STYLE', 'FLAVOUR', 'TASTE' ETC

In many countries, where
Scotch Whisky holds the major
share of the market, and where
the public associate whisky
primarily with Scotland,
consumers are likely to believe
every whisky is Scotch Whisky
unless clearly informed to the
contrary.

If other whiskies are not
labelled with a clear, accurate
and easy to understand
indication of origin, particularly
if labelled in English or
described as “imported”,
consumers may well buy these
brands in the belief they are
Scotch Whiskies, even if there
are no blatant indications of
Scottish origin.

ABSENCE OF CLEAR INDICATION
OF ORIGIN






